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Czech & Speake
Czech & Speake of Jermyn Street is 
a UK and worldwide luxury brand 
of bathroom, kitchen fittings and 
accessories as well as a range of 
exclusive fragrances for men and 
women. They produces unique and 
timeless products that effortlessly 
combine authentic English 
traditional style and modern 
design. The company also produces 
a range of exclusive aromatic 
fragrances for men and women  
and luxury leather goods. 

We have worked for Czech & Speake 
for 19 years during this time we have 
been involved with a full range of 
their marketing and packaging 
requirements. A CI Manual has  
been produced which is regularly 
updated, this helps maintain the 
integrity of the brand. Press ads  
are regularly required for well 
established magazines such as 
World of Interiors, Wallpaper, 
Monocle and House & Garden.  
Innovative packaging is designed  
for new fragrance products.  
A range of brochures and leaflets 
are regularly updated and mailed 
out to new and existing clients. 
Other collateral designed and 
produced include window displays, 
recruitment ads, marketing mailers, 
high resolution retouching and 
photo comping is also undertaken.

SERVICES PROVIDED/Concepts/
Corporate identity/Packaging 
design/Art direction/Artwork/
High-rez retouching

F&M Fragrance Packaging Special Edition Dark Rose Packaging

Full page ad for Vogue Magazine Full page ad for World of Interiors MagazineFull page ad for Monocle Magazine

No.88 Fragrance Packaging



Shaving Collection

Czech & Speake's range of shaving products are beautifully crafted and exquisitely 

presented. Our classic razor is elegant yet practical, perfectly weighted, with a choice 

of finishes which will appeal to young and old alike and looks impeccable when paired

with our silver tip badger shaving brush. Our shaving soaps are made with the purest

essential oils using traditional methods with a choice of distinctive fragrances. 

Available Czech & Speake Classic Mach 3 Razor in aluminium anodised black or silver,

No.88 Razor anodised black, No.88 Shaving Soap Dish in black, Small and Large Silver

Tip Badger Shave Brush in black, No.88 Travellers Shaving Soap Dish and Brush in

black aluminium, Oxford & Cambridge Travellers Shaving Soap Dish and Brush in 

silver anodised aluminium, Shave Soap Refills (No.88 and Oxford & Cambridge),

No.88 Shaving Set and Stand and the Carbon Fibre Traveller’s Shaving Kit.

czechandspeake.com

Dark Rose

Dark Rose is a truly original fragrance that takes its influence and ingredients from 

the traditions of Indo-Arabian perfumery and heritage. An exciting blend of the most 

mesmerising essential oils, Dark Rose has a spicy top note of saffron which has been

blended with agar wood, sandalwood, rose and white amber to create a rich, long 

lasting, balsamic heart to this indulgent fragrance. 

Available in 100ml Cologne Spray, 100ml Bath Oil, Incense Sticks x 20 and 

Giant Incense Sticks x 12.

czechandspeake.com

Fine Fragrance

NEW Introducing our No. 88 Limited Edition 500ml Flacon. The ultimate in luxury and heritage

 

Fragrance Brochure

Czech & Speake

Czech & Speake complete price list brochure



Cedar Group
Based in the City, the Cedar Group 
are a creative and production 
company with a healthy number of 
blue chip accounts 

Barclays Wealth – Set of 2 x A5 
information leaflets, 6pp and 8pp,  
these were to inform employees of 
how they could develop new skills 
opportunities. Both were produced 
within the guidelines.

NHS – Design and production  
of a 16pp A5 brochure to inform 
people of the dangers of 
secondhand smoking. Produced 
within the guidelines, included 
picture selection and extensive  
photo comping and retouching. 

SERVICES PROVIDED/Creative/ 
Artwork/High-rez retouching 

Barclays Wealth Information Leaflet

NHS Secondhand Smoke Kills Information Leaflet



Matt Roberts  
Personal Training
Matt Roberts is one of the world’s 
most recognized and leading 
personal trainers, and is the name 
that is synonymous with personal 
training in the UK. Now renowned 
as personal trainer to the stars,  
Matt is responsible for creating 
some of the most famous 
physiques in fashion, music,  
politics and industry.

The Clubs are located in some  
of London’s most prestigious 
venues Mayfair, the City, Chelsea 
and Hampstead.

A new and striking identity was 
created and implemented across 
the companys marketing items. 
These include stationery, press ads, 
posters, information leaflets, 
competition mailers, display panels 
& signage, vouchers, folders and 
clothing items.

SERVICES PROVIDED/Corporate 
identity/Branding/Art direction/
Artwork/Display and exhibitions/
Print/High-rez Retouching

 

In 1995, Matt’s passion lead him to open the only – at that time 
– stand alone personal training centre in the UK, based in
Mayfair, London. Following his ideals and principals, Matt quickly
established himself as one of London’s leading personal trainers.

Following collaborations with leading hotel brands across the
world, in 1998, the first Matt Roberts Personal training centre 
at the St Geran hotel in Mauritius. Matt continued to establish
bespoke personal training facilities within many five star hotels.
The training ideals and principles first practised in 1998 are still
working today and training the next generation of trainers who
work in hotels across the world.

In the UK Matt Roberts Personal Training has continued to grow
and Matt is  the UK’s leading fitness author and TV health and
wellness expert. Matt has been at the forefront of the Personal
Training Industry, is an innovator in the industry and has been
recognised as such by publications as diverse as Vogue to Ultrafit.

He spends what little spare time he has seeking new avenues for
his passion, pursuing these with as much vigour as he had ten
years previous whilst over seeing the worlds biggest stand alone
personal training centre at Berkeley St in London. This facility
services hundreds of clients every week and is recognised for
the quality of he service that is consistently delivered.

To maintain these standards Matt and his team work hard to
constantly improve the service and look at ever changing ways
of improving training methodologies. These standards and these
methodologies are what make Matt Roberts Personal Training
different and what will form the base of the Matt Roberts Diploma.

Our History

In setting up the Matt Roberts Personal Training Academy it is
our aim to provide the very highest quality of personal trainers
and concentrate on the skills that develop them into a world
class fitness professional. 

For over ten years, Matt Roberts Personal Training  has trained
its own team of fitness professionals to the very highest
standard, pushing them to continually develop new skills
and techniques that bring about behavioural change in our
clients. Our consistently successful results within Personal
Training have allowed us to deliver a standard of care and
service that is second to none, in the UK, America and Asia.

In the time we have been in business we have seen a 
substantial increase in the number of personal trainers
within the UK. This has not, however, lead to an increase
in the standard of personal training but indeed a regression.
There appears to be a greater trend towards diversity –
and subsequent dilution – of skills rather than the 
concentration of skills. 

A Matt Roberts Personal Training Academy Trainer 
will be knowledgeable and able to deal skilfully and
understandingly with any client and any goal that they may
bring. A MRPTA trainer will rely on science and thoughtful

diagnostics to work with and motivate a client. They will
have the skills necessary that allows them to work within 

a multidisciplinary field of medical professionals and not
attempt diversification into areas they should not breach,

presenting a professionalism and
ability to communicate that will
set them apart from the ever

growing crowded industry.

Our Goal

The Concentration of Skills

Matt has been at the 
forefront of the Personal
Training Industry, is an
innovator in the industry
and has been recognised
as such by publications 
as diverse as Vogue 
to Ultrafit

Prospectus

GET FIT
BRITAIN

Sign up now to win a
weekend in New York
and a £3,000 treadmill
Celebrity personal trainer Matt Roberts launches
his new ‘springsummer09 gymwear’ collection
with ‘Get Fit Britain’, a campaign that gives you
the motivation and information you need to
achieve your fitness goals in 2009.

See instore today
Please ask a member of staff for details

MR Get Fit A5 Leaflet 1st  21/1/09  16:12  Page 1

Call us now on 0207 581 9199 to find out how our team of 
biomechanical analysts, physiotherapists and running coaches 
can improve your performance

60% of regular runners get injured every year through 
poor technique, poor mobility, lack of strength or 
incorrect equipment

Your Best Run is Yet to Come

MR Running Clinic Leaflet 3rd.indd   1 04/10/2010   14:54

 Leaflet for a joint promotion with John Lewis

Matt Roberts Academy Prospectus

Running Clinic Leaflet

Get Fit Britain Logo

Matt Roberts Logo

Blood Sweat and Beers event Leaflet



www.mattroberts.co.uk 020 7581 9199 chelsea@mattroberts.co.uk

Mayfair   City Hampstead Chelsea

Achieve your fitness 
goals with Matt Roberts
Personal Training
Matt Roberts clients benefit from:

• Bespoke one-to-one sessions in a private environment. 

• Highly qualified trainers supported by the Matt Roberts Academy. 

• No joining or membership fees. 

• Our in-house team of specialists – which includes physiotherapists, 
dietitians & biomechanical analysts. 

• Spacious training centres in prestigious locations – Home service 
also available. 

• Matt Roberts performance based clothing line.  

Quote ‘Matchbox’ to receive your initial consultation free of charge 

and 10% off training courses. Call Matt Roberts Chelsea on 

020 7581 9199 or go to www.mattroberts.co.uk.

MR Matchbox Ad 26-08  27/8/09  14:59  Page 1

Hampstead Mayfair

    

The City

Mayfair   City  Hampstead Chelsea

Are you ready 
for summer?
It’s not too late...with the Matt Roberts 

Summer Package you can be ready for 

the beach in just one month!

Call 020 7433 3301 and quote ‘Kenwood’ for more details

The Summer Package includes:

• Fitness Assessment

• Physiotherapy Screening

• Dietary Analysis

• 8 Personal Training sessions

• 4 Bootcamp classes

We also offer Bootcamp Classes, Nordic Walking and shared

training sessions, call 020 7433 3301 for more information. 

We look forward to welcoming you to the club very soon.

www.mattroberts.co.uk   020 7433 3301

MR H&H Kenwood ad  23/6/09  14:55  Page 1

www.mattroberts.co.uk

I designed a range that focuses on style,
top performance fabrics, and fits designed
to flatter different body shapes, giving you
confidence in and out of the gym

‘
’

springsummer09

Full page ad for Mens Fitness Full page ad for Health & Fitness

Set of promotional leaflets for clubs which were about to open

Promotional poster

Matt Roberts  
Personal Training



Verex Group
Verex Group provides strategic 
business affinity programmes to 
vehicle manufacturers. They deliver 
profit improvement to vehicle 
manufacturers by structuring, 
implementing and managing the 
following programmes:

Vehicle Manufacturer Branded 
Motor Insurance (Original 
Insurance Services Limited)

Vehicle Manufacturer Branded 
Accident AfterCare  (Retention  
UK Limited)

Vehicle Manufacturer Network 
Management (Three6ixty) 

As well as creating a new identity 
for the Verex Group, logos were 
created for the programmes within 
the group (Original, Retention and 
Three6ixty). For all logos, the green 
and the ‘plectrum’ shape was used 
which helped to create a unique 
family of logos. 

Each programme had its own 
identity created to suit their own 
particular audience, a range of 
marketing requirements were 
designed and produced, these 
include stationery, leaflets, website, 
mailers, posters, leaflet dispensers, 
policy documents and folders. 
Many projects had to function with 
different vehicle manufactures 
guidelines (see MG literature).

SERVICES PROVIDED/Corporate 
identity/Branding/Art direction/
Artwork/High-rez retouching 

INSURANCE

Private Car Insurance
Policy Document

 

Talk to most drivers about motor
insurance companies and they’ll 
tell you that they’re all the same.

They’re not.

Take time to read the small print
Compare the policies provided by comparison websites and
direct insurers and you’ll find they are aiming only to show 
the lowest price.To achieve this there are a host of cover
exclusions, weakened benefits and, therefore, misleading prices.

You’ll also find that most insurers will not guarantee to repair
your MG with genuine MG parts or at an MG-approved
bodyshop staffed by MG technicians. That could compromise
safety standards and the future residual value of your car.

At MG Insurance, we think you deserve better. In fact, we think
you deserve the best. That’s why we’ve put together an
impressive, comprehensive and transparent insurance policy 
for your MG that’s so good we don’t think it can be beaten.

MG Insurance
keeping your MG 100% MG… always

MG Insurance benefits
Your comprehensive MG Insurance policy provides some truly outstanding
benefits, many of them unique.

Benefits not offered by most other policies
Unlike other insurers, MG Insurance ensures a repair that:

• guarantees the fitting of genuine MG parts and panels  

• guarantees to have all repairs carried out at MG-approved bodyshops 

• guarantees to use only MG technicians to repair your MG to MG-approved
technical standards

• ensures that the European NCAP vehicle safety rating of your MG 
is maintained

• provides a five-year guarantee on all MG bodyshop repairs

In other words, we will ensure that your MG is returned to its pre-accident
condition, protecting its residual value and resale consumer appeal

We guarantee that after any accident, your MG will remain 100% MG,
ensuring the highest levels of safety for you, your family and passengers.

Benefits that are superior to most other policies
• EU comprehensive cover for up to 60 days a year

• vandalism cover – with no loss of your No-Claim Discount

• £50,000 personal accident cover for driver and passengers

• £250 cover for personal belongings in the car

• £500 for medical treatment in the event of an accident

• wrong fuel cover – up to £500

Benefits you would expect but which are 
frequently omitted by other insurers

• a courtesy car, regardless of whether or not the accident is your fault

• free windscreen repair – with no loss of your No-Claim Discount

• cover for factory fitted satellite navigation equipment, stereo and fixed 
car phones

• third-party insurance for driving other vehicles

Extra cover to suit your needs
An even higher level of insurance cover is available for a small additional
charge. This includes:

• MG track day cover at preferential rates where the experience is at an
Association of Racing School circuit

• optional Protected No Claims Discount to keep your discount safe,
if you qualify

Superior cover at no extra cost
MG Insurance is a superior insurance package. It provides MG owners with
great value for money insurance and complete peace of mind. And it’s safer.
Our ethical approach to accident repairs – MG personnel using MG-sourced
panels and parts, will guarantee the Euro NCAP safety rating of your MG is
maintained. This ensures an accident repair of the highest quality – enabling
MG dealers to offer you the pre-accident part exchange value of your MG if
you decide to buy a new MG.

Still thinking of another insurance provider? 
We encourage you to get another quote – but please make sure you’re
comparing like with like. The comparison table overleaf shows the key 
features and benefits customers expect. All these benefits are available with
MG Insurance but are either absent or could cost you extra when provided 
by other major UK car insurance providers.

Call now for a quote on 0844 249 0032 Call now for a quote on 0844 249 0032Call now for a quote on 0844 249 0032

MG Insurance
Keeping your MG 100% MG…always

CALL FOR A QUOTE NOW

0844 249 0032

Telephone calls may be monitored or recorded for security and
training purposes. Calls to 0844 numbers will cost no more than 

5p per minute for BT customers. Call charges from other companies
may vary and you may want to check this with your provider.

Applicants for motor insurance are subject to normal underwriting
criteria. MG Insurance is provided by Original Insurance Ltd,
registered in England and Wales No. 05686831, Leigh House,

Weald Road, Brentwood, Essex, CM14 4SX and is underwritten 
by Brit Insurance Limited; both Original Insurance Ltd and 
Brit Insurance Limited are authorised and regulated by the 

Financial Services Authority.

INSURANCE

Great value 
motor insurance 
for MG customers
Keeping your MG 100% MG...always

With MG Insurance
you receive more cover as 
standard at no extra cost

Research of UK motor insurers' standard policy wordings, December 2008.

Call now for a quote on 0844 249 0032

�
�
�

£50,000

x
x
x

£2,500 – £5,000

� x

� x x

x
x
x

x
� x x

� x x

� x x

Fit only MG genuine parts and panels in the
bodyshop repair process

Use only MG specialist approved bodyshops 
to repair your MG

Conduct repairs using MG approved repair
methods by MG technicians

High level of free personal injury cover
provided for driver and passengers

Free courtesy car provided for all fault and
non-fault accidents when repaired by an 
MG bodyshop

Replacement vehicle service in the event 
of a vehicle write-off or theft

Free nationwide recovery to an MG 
bodyshop and get-you-home service for
all passengers

Fully comprehensive EU cover as standard
in EU countries 

Completion of a bodyshop repair that will
protect the Euro NCAP rating and the 
re-sale appeal and value of your vehicle

The policy features and benefits
guaranteed to policyholders

MG 
Insurance

Typical
Direct
Insurer

Typical
Comparison

Website
Offer

x

x
x
x

x
x

x

x

Typical
Insurance

Broker

 

MG Insurance Leaflet and Policy Document

Verex Group, plus programme logos

Accident AfterCare Leaflet for Ford



Verex Group
Twelve months after the launch of 
the Verex Group, due the the 
success of the marketing, a new 
programme was added, Car-Go, 
which manages the entire motor 
insurance claim process. 

For this new programmes a range 
of marketing requirements were 
designed and produced, these 
include stationery, leaflets, website, 
mailers, posters, leaflet dispensers.

SERVICES PROVIDED/Corporate 
identity/Branding/Art direction/
Artwork/Website design/ 
High-rez Retouching  

 

Car-Go’s philosophy is to 
put customers first
Our commitment is to provide a first 
class service – and we have thousands 
of customers happy to confirm this!

Call Car-Go first and we will:
3		take your details and provide advice on any matters which concern 

you about the accident

3		exercise your legal right to have your vehicle repaired at one of our 
approved repairers 

3		arrange a replacement vehicle for the duration of the repair at no 
cost to you 

3		liaise directly with the at-fault driver’s insurer to process your claim

3		fill in your claims form for submission to the at-fault driver’s insurer

3		provide a legal support service for personal injury if required

3		arrange repair estimates and approval with the at-fault driver’s insurer

3		ensure only vehicle manufacturer genuine parts are used in the repair 

3		keep you informed on the progress of your vehicle’s repair

3		collect and deliver your repaired vehicle

You won’t have to do a thing.  We’ll do it all for you for free.

0800 326 5458 www.callCarGo.co.uk

One call to Car-Go and we’ll manage 
the entire motor insurance claim 
process for you – for free! 

No hassle, no claims forms  
and no cost to you
We will simply process your claim with the other driver’s 
insurer. This protects your insurance record and means you 
won’t have to pay any excess or lose your no-claims bonus.

You’ll have peace of mind with our guarantee that your 
vehicle will receive the highest quality repair using only 
vehicle manufacturer genuine parts. This will help to protect 
the safety rating and future resale value of your vehicle.

The right car, right away 
Following a vehicle accident you have the legal right to choose where 
your vehicle is repaired and if needed, the use of a hire vehicle of equivalent 
standard to your own car.

Car-Go will keep you mobile for the entire period that it takes to complete the repair. 
If your vehicle is written-off, you’ll have use of the hire vehicle until you have received 
settlement payment from the at-fault insurer.

The hire vehicle can be delivered to the repairing bodyshop or to your work or home.

Who pays?
The costs of the hire vehicle will be paid by the at-fault driver’s insurance company.  
We will recover the hire costs and also notify you on any other costs or losses you are 
entitled to recover. So you will have the peace of mind of not having to do anything 
and will not owe any money.

Car-Go provides a speedy and effective hire 
vehicle solution if you are the innocent party 
in a vehicle accident.

0800 326 5458    www.callCarGo.co.ukStandards of aftercare you can trust

We’ll arrange your 
• Replacement car  
• Vehicle repair  
•  Claim for other 

recoverable losses
…all at no cost to you

Non-fault accident?  
call Car-Go for 
a replacement  
Car... and Go!

Keeping you mobile at all times
Car-Go makes matters easier for you following a vehicle accident  
that was not your fault.

One call to us and we’ll look after your motor insurance claim, your 
vehicle’s repair and provision of a hire vehicle of equivalent standard to 
your own car at no cost to you.

Frequently asked questions 
Can be viewed at www.callCarGo.co.uk

Your chosen repairer:

Call us today! 

0800 326 5458
Lines are open 8.30am to 5.00pm, Monday to Friday and 9.00am to 1.00pm, Saturday    

www.callCarGo.co.uk
Telephone calls are recorded for training and quality control purposes. Calls to 0800 numbers are chargeable from a mobile telephone.

Car-Go is a trading name of Retention UK Limited, registered in England and Wales Company No. 05687158 at Batchworth 
House, Church Street, Rickmansworth, Hertfordshire, WD3 1JE and administered by Gemini Vehicle Solutions Limited, registered 
in England and Wales Company No. 5754220 Gemini House, Gemini Business Park, Stourport Road, Kidderminster, DY11 7QL. 
Both companies are regulated by the Ministry of Justice in respect of regulated claims management activities.

Car-Go leaflet

To view frequently  
asked questions, click here

Standards of aftercare you can trust

Call us today 

0800 326 5458
8.30am to 5.00pm Monday to Friday and 9.00am to 1.00pm Saturday

Car-Go makes matters easier for you following an 
accident that was not your fault.

We’ll arrange your 
• Replacement car  
• Vehicle repair  
•  Claim for uninsured losses
…all at no cost to you.
There’s no hassle and no claims forms. We simply 
process your claim with the at-fault driver’s insurer 
…so you won’t have to do a thing.

Non-fault 
accident?  
Call Car-Go for 
a replacement  
Car... and Go!

Car-Go is a trading name of Retention UK Limited, registered in England and Wales Company No. 05687158 at Batchworth House, Church Street, Rickmansworth, Hertfordshire, WD3 1JE and administered by Gemini Vehicle Solutions Limited,  
registered in England and Wales Company No. 5754220 Gemini House, Gemini Business Park, Stourport Road, Kidderminster, DY11 7QL. Both companies are regulated by the Ministry of Justice in respect of regulated claims management activities.

?

Car-Go website home page

Car-Go mailer

Car-Go logo



TSM Magazine

DCLG  
Department for Communities 
and Local Goverment

DCLG is a ministerial department, 
We work to move decision-making 
power from central government to 
local councils. This helps put 
communities in charge of planning, 
increases accountability and helps 
citizens to see how their money is 
being spent. 

We were asked to design a new 
staff magazine to revitalise interest 
in a newsletter which was losing its 
audience. We came up with a 
completely fresh approach and a 
consumer styled newspaper in a 
different format which became  
a successful new point of interest 
and communication for the staff.

SERVICES PROVIDED/Concept/ 
Editorial Design/Art direction/
Artwork/High-rez retouching



/G
W

S/G
R

AP
H

IC
 D

ESIG
N

CLIENT REQUIREMENTS/MEETING THE BRIEF/
Purple is the quarterly magazine published by the Breakthrough cancer charity. Each issue is between 36pp and 40pp and is
mailed out to the 30,000 grass roots Breakthrough supporters. The publication is a lively mix of related features, latest scientific
research and information on fund raising projects. Two tabloid newsletters accompany the magazine. Files and images are
uploaded via Breakthrough’s secure server and GWS design the magazine and softproof back through that server. This enables
multiple author’s in numerous locations to view and approve content online. The project’s design timeline from start to sign off is
about five weeks.

SERVICES PROVIDED/Editorial design/Artwork

GWS /PORTFOLIO/GRAPHIC DESIGN/

BREAKTHROUGH BREAST CANCER/PUBLISHING

16

Purple Magazine

The Advocate Magazine

Breakthrough  
Breast Cancer
A pioneering charity saving lives 
and changing futures, through 
research, campaigning and 
education – removing the fear  
of breast cancer for good. 

We designed and produced Purple 
a quarterly magazine published  
by Breakthrough Breat Cancer.  
Each issue is between 36pp and 
44pp and is mailed out to the 
30,000 grass roots supporters.  
The publication is a lively mix of 
related features, latest scientific 
research and information on fund 
raising projects. Two 8pp tabloid 
local newsletters are mailed out 
with the magazine. 

The Advocate, a quarterly 20pp 
(two colour) magazine, was created 
as a multi purpose publication, a 
newsletter, a fundraising tool and 
an awareness publication.

SERVICES PROVIDED/Concept/ 
Art direction/Artwork/ 
High-rez retouching

In 2008, just over
12,000 people died
from breast cancer 
in the UK – around
12,000 women 
and 70 men.

Breakdown by nation:
England  Over 10,000
Wales   Around 650
Scotland Around 1,000
Northern Ireland Around 300

In 2007, nearly
46,000 people 
were diagnosed with 
breast cancer in the  
UK – around 45,700 
women and 275 men.

Breakdown by nation:
England  Over 38,000
Wales   Around 2,500
Scotland Around 4,000
Northern Ireland Over 1,000

spotlIght the advocate 1110 the advocate July 2010 

knoW your Facts  
and buIld your case 
New statistics have been released about the impact 
of breast cancer in the UK.    

Develop the local picture
Knowing some facts and figures about breast 
cancer services where you live will help you 
develop a clear picture of what’s going on 
locally. Showing clear evidence will 

strengthen your case for improvements to 
services when approaching MPs and other 
key targets who have the power to make the 
changes you want to see.

We get our data from the Cancer Research UK statistics reports, which are collated 
from official sources.

Definition
Incidence – number of people diagnosed with early breast cancer

Due to differences in the way the data are collected, the most up-to-date figures 
for breast cancer mortality are from 2008.

Definition
Mortality – number of deaths from breast cancer

Look out
You can find the most up-to-date facts and messages to use in your campaigning 
on our website at breakthrough.org.uk/stats

MAKE A DIFFERENCE TO YOUR CAMPAIGN
Active Advocate

Find your local breast screening unit by postcode at tinyurl.com/ygnpdc9

Once you’ve found your local unit you can find out how they’re performing at  
tiny.cc/gy987

BUILD YOUR CASE FOR CHANGE
Steadfast Supporter

Patients can feed back directly about the health services they’ve used. 
Look to see if people have commented on breast services in your area at 
patientopinion.org.uk

Locate breast cancer support groups in your area at tinyurl.com/yd3rgx7

FIND OUT MORE
Casual Campaigner

Find out the name and contact details of your Primary Care Trust (PCT) and local 
hospitals in your area at nhs.uk

Visit your PCT’s and local hospital’s websites to find out how they’re performing.

BE THE VOICE OF CAN   

Represent CAN at party 

conferences  

page 4

QUESTIONING THE  

‘CANCER TSAR’  

The National Clinical Director for 

Cancer answers CAN questions  

page 10

NOMINATE YOUR BREAST 

CANCER CHAMPION  

Make a nomination for this  

year’s Patsy Calton Award    

page 14
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DFID
The Department for International 
Development (DFID) leads the UK 
government’s effort to promote 
international development. DFID’s 
overall aim is to reduce poverty 
in poorer countries, in particular 
through achieving the Millennium 
Development Goals (MDGs).

Working with the writer of each of 
the strategies, each campaign was 
given its own identity, picture 
selections were made from DFID’s 
own library and Panos pictures. 
Supporting pieces were also 
produced, roller banners, signage, 
leaflets and small exhibitions.

SERVICES PROVIDED/Editorial 

Design/Art direction/Artwork

Learning For All: DFID’s Education Strategy 2010–2015 1  

Learning For All: 
DFID’s Education Strategy 2010–2015

 from the Department for
International Development

The neglected crisis of undernutrition:
 DFID’s Strategy

 10 Learning For All: DFID’s Education Strategy 2010–2015   

CHAPTER 1

Commitments
and Priorities

Learning For All: DFID’s Education Strategy 2010–2015 11  
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Why is education important? 

1  Education is a basic human right; a pathway to maximise individual 
potential, extend freedoms, build capabilities and open up opportunities. Quality 
education will equip and empower future generations with the ever changing skills 
and competencies needed to achieve sustainable development.  

2  Education is also a very good investment. There is strong evidence linking 
levels of education – enrolment levels, but particularly levels of learning – to 
economic growth, improved health and nutritional outcomes, lower fertility and 
social stability (Box 1). These gains underpin the critical role of education to achieving 
all the Millennium Development Goals (MDGs).1 The gains are often greater for girls 
than for boys when they complete a full cycle of quality basic education.  

Box 1: Basic Education Makes a Difference 

Economic Growth

In general, countries with more educated populations enjoy higher rates of 
economic growth and less inequality. More recently, evidence has shown it 
is not only years in school, but what is learned in school, that counts.  
A recent study found that whilst an additional year of schooling was 
associated with a 0.37% increase in GDP, this increased to 1% when 
combined with improved learning outcomes.2

Earnings 

Education is positively associated with improved lifetime earnings. Each 
extra year of education raises lifetime earnings by about 10%. Returns to 
education are higher for low income countries and for women.3 

Health 

Education, especially for girls, helps to improve health and to reduce 
fertility.4 Children of educated mothers are healthier, better nourished and 
more likely to survive as infants.  Across the developing world, an additional 
year of schooling reduces infant mortality rate by between 5 and 10%. 5 

Environment 

Research has shown a strong relationship between levels of school 
achievement in science and awareness of global environmental problems. 
Both are associated with a greater sense of responsibility for supporting 
sustainable environmental management.6 

Fragility and Conflict

Education can play an important part in the emergency response to conflict 
or fragility, in the long term process of reconstruction and building stability 
and in promoting civil engagement and democracy.7 Empirical evidence 
links levels and distribution of education achievement to indicators of 
democracy, stability and security.8 

CHAPTER 3

The determinants
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The insufficient progress already achieved 
towards the hunger target could be reversed 
by the economic downturn, the persistence of 
conflicts, state fragility and the increasing impact 
of climate change. 

3.1 Immediate, underlying and basic causes 
Undernutrition, whether acute or chronic, arises from complex, multiple and interactive 
causes. Figure 3 illustrates the types of causes and their interactions, at three levels: 
immediate, underlying and basic.

The immediate causes – inadequate dietary intake and disease, including water and 
sanitation related disease – operate at the individual level. Underlying these are causes 
operating at household and community levels: household food insecurity, inadequate care 
for children and women, unhealthy household environment and lack of health services. 
Income poverty underpins all three. Ultimately, these factors are determined by the larger 
political, economic, social and cultural environment. Gender inequalities act at all levels. 
Gendered power relations are a key factor in decision making within the household and 
often in ensuring the entitlement of female household members (and female headed 
households) to adequate nutrition. 

The complex causality calls for a multi-sectoral approach and action at different levels to 
address undernutrition effectively in the long term. It calls for national governments and 
other actors to understand the patterns and particular drivers of chronic and acute 
undernutrition in any country or area. 

We will respond to undernutrition through work in 
multiple sectors.  

GuIdInG prIncIple:

DFID Education Strategy Brochure 

DFID Nutrition Strategy Brochure 



Turkey Tourism
Turkey has so much to offer her 
visitors; breathtaking natural 
beauties, unique historical and 
archaeological sites, touristic 
infrastructure and a tradition of 
hospitality and competitive prices. 
Turkey Tourism’s European 
advertising campaign aimed to 
increase the number of tourist 
visiting the country

Working with Complete Facilities,  
a media booking agency, over 180  
ads were produced and placed  
in weekend national newspaper 
supplements and other popular 
magazines. Creative was supplied 
from Turkey, apart from a dozen or 
so which needed creative input, 
most were produced to extremely 
tight deadlines.

SERVICES PROVIDED/Creative/

Artwork/Digital

www.istanbulshoppingfest.orgorgg

www.istanbulshoppingfest.orgorgg

Three of the nine different press ads produced for the campaign

Online banner ads



Carnival UK
Carnival Group cruise brands 
include P&O Cruises, Cunard, 
Princess Cruises, Seabourn Cruise 
Line,P&O Cruises Australia, Holland 
America Line, Carnival Cruises, 
AIDA and Costa 

Carnival/P&O needed to promote 
their recruitment website and the 
brief was to create and develop a 
campaign for national press to 
cover all their brands, directing 
potential recruits to the site.  
A series of ads and online banners 
were produced to form a cohesive 
image-making campaign to create 
awareness of the website and to 
impact on the recruitment 
marketplace.

SERVICES PROVIDED/Concepts/

Copywriting/Art direction/ 

Artwork/Advertising production

     

Carnival UK Recruitment press ads



Porsche 
Baltic States

The luxury car manufacture, 
literarure for the Baltic states.

Create various pieces of marketing 
literature, within the corporate 
guidelines, for the Baltic states. 
Most of the pieces produced were 
bi-lingual and delivered to very 
tight deadlines.

SERVICES PROVIDED/Design/
Artwork/High-rez retouching Over 62 years of winning with lighter,

faster, more fuel-efficient cars.
Why stop now?
 
The new Cayenne S Hybrid.
Since 1948, we have been building high-powered, highly efficient sports cars. 

The parallel full hybrid drive of the new Cayenne S Hybrid exploits the interaction 

of the forces from the electric motor and the combustion engine. The lightweight 

construction of all five drive variants of the new Cayenne models makes them up to 

185 kg lighter, and – in combination with technology such as the Auto Start Stop 

function – ensures up to 23% lower fuel consumption and up to 26% lower CO2 

emissions. The principle behind this: Porsche Intelligent Performance. Since 1948.  

Visit www.Porsche.com for more information.Porsche recommends

Porsche Centre Riga

Baltijas sporta auto SIA
Krasta iela 54
Riga LV-1003
Tel.: +371 67096503
Fax: +371 67096545

Consumption (l/100km): Urban 8,7; Extra urban 7,9; Combined 8,2
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Code TAX FREE

Exterior
Metallic paint W CODE 920 €
Special colour CODE 2.230 €
Colour to sample CODE 3.500 €
Contrasting colour Gold W 511
Dynamic cornering lights 603 590 €
Lightweight headlamps W W 600
Chrono package 639 480 €
Chrono package plus 640 480 €
Deletion of model designation W 498
Windscreen with grey top-tint 567 85 €
Automatic dimming interior/exterior mirrors with rain sensor P12 445 €
Fuel tank 90 l W W 082
Lightweight battery 191 1.600 €
Painted headlamp cleaning system cover XUB 170 €
Aluminium look wing mirror (lower part) XUZ 320 €
Model designation on rear lid painted XUC 115 €
Clear glass tail lights XXG 425 €

Transmission and Chassis
Porsche Ceramic Composite Brake (PCCB) 450 7.320 €
Lifting system front axle 474 2.500 €
Dynamic engine mount S 140 1.000 €

Wheels
Wheels painted in Silver W W 346
Wheels painted in exterior colour XD9 915 €
Wheels painted in Black XDA 1.115 €

Interior
Club sports package W S 003
Without air conditioning W 574
Home Link 608 240 €
Cruise control 454 370 €
Preparation for Vehicle Tracking System (VTS) 674 150 €
Fire extinguisher 509 125 €
Floor mats 810 90 €
Adaptive sports seats W P01 1.795 €
Light weight bucket seats P02 3.950 €
Sports bucket seats P03 2.500 €
Heated seats 342 365 €
Sports seats backrests in exterior colour XSA 1.090 €
6-point seat belt passengers side 579 350 €
Without Club sports package W 703
Roll cage in Black W 595
Cupholder S W 585
Decorative trim on gear lever painted XDJ 170 €
Trim strip switch panel painted XDM 300 €
Instrument surround painted XDP 255 €
Belt outlet B-pillars painted XDR 115 €
Instrument dials in Guards Red XFG 370 €
Instrument dials in Guards Red XFG 495 €
Instrument dials in Speed Yellow XFH 370 €
Instrument dials in Carrara White XFJ 370 €
Instrument dials in Carrara White XFJ 495 €
Rear section of centre console in exterior colour XME 420 €
Seat belts in Silver Grey XSH 205 €
Seat belts in Guards Red S XSX 205 €
Seat belts in Speed Yellow XSY 205 €
Illuminated outer door-sill guards in stainless steel XXB 490 €
Footrest in sports look XXZ 150 €

S Standard    Optional   W Without extra charge

   

Option	 	 Specification	 TAX	FREE

Exterior
Black	(A1),	Carrara	White	(B4),	Guards	Red	(G1)	 S	 CODE	 	
GT	Silver	Metallic	(U2)	 O	 CODE	 2,230	€
Windscreen	with	grey	top-tint	 O	 567	 85	€
Auto-dimming	interior/exterior	mirrors	with	rain	sensor	 O	 P12	 460	€
Lightweight	battery	 O	 191	 1,600	€
Painted	headlamp	cleaning	system	cover	 O	 XUB	 170	€
Clear	glass	tail	lights	 O	 XXG	 425	€
Fender	(front)	in	carbon	 O	 589	 4,720	€
Lightweight	headlamps	 W	 600	

Wheels
Wheels	painted	in	Silver	 W	 346

Interior
Without	air	conditioning	 W	 574	 	
Home	Link	 O	 608	 240	€
Cruise	control	 O	 454	 370	€
Preparation	for	Vehicle	Tracking	System		 O	 674	 150	€
Fire	extinguisher	 O	 509	 125	€
Floor	mats	 O	 810	 90	€
Adaptive	sports	seats	 W	 P01	 	
Sports	bucket	seats	 W	 P03	
3-point	seat	belt	driver	and	passenger	 W	 555	 	
6-point	seat	belt	passengers	side	 O	 579	 350	€
Without	Club	sports	package	 W	 703	 	
Cupholder	 W	 585	
Rear	section	of	centre	console	in	exterior	colour	 O	 XME	 420	€
Footrest	in	sports	look	 O	 XXZ	 150	€

Interior Leather
Interior	package	leather	in	Black	(63)	 W	 CODE	 	
Interior	package	leather	in	two	tone	Red/Black	(78)	 W	 CODE	
3-spoke	sports	steering	wheel	with	smooth	leather	finish	 W	 841	 	
Rear	section	of	centre	console	leather	 O	 XMZ	 735	€
Steering	column	casing	leather	 O	 XNS	 275	€
Porsche	crest	embossed	on	headrest	 O	 XSC	 170	€

Interior Alcantara
Lid	of	storage	bin	alcantara	with	Porsche	crest	 O	 XLG	 285	€

Interior Carbon
Carbon	belt	outlet	B-pillars	 O	 XJJ	 260	€
Rear	section	of	centre	console	carbon	 O	 XMJ	 895	€

Audio and communication
Porsche	Communication	Management	(PCM)	incl.	navigation	module	 O	 P23	 2,455	€
Chrono	package	 O	 639	 480	€
Chrono	package	Plus	i.c.w.	PCM	 O	 640	 480	€
Telephone	module	for	PCM	 O	 666	 660	€
Preparation	for	mobile	phone	 O	 619	 550	€
Sound	package	plus	 O	 490	 490	€
Universal	audio	interface	(iPod,	USB,	AUX)	 O	 870	 280	€
Deletion	of	audio	system	CDR-30	 W	 609	
Rod	antenna	 W	 461	 	

–	not	available			O option	(extra	cost)			S	standard	equipment			W	without	extra	charge

Errors and omissions are excepted. Prices correct at time of print. All prices are subject to change and confirmation at time of purchase.
For availability please consult your Porsche Centre.
We	reserve	the	right	to	alter	specifications	and	other	product	information	without	prior	notice.
Any	reproduction,	duplication	or	other	use	is	prohibited	without	prior	written	consent.
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Godājamie klienti!
Jums ir iespēja iznomāt servisa maiņas automašīnu, kamēr Jūsu automašīna
atrodas servisā. Lūdzam veikt rezervāciju vismaz 2 dienas pirms vēlamā
nomas termiņa.

Automašīnas nomas cena ir 69,– LVL
diennaktī (tai skaitā PVN 21%).

We would like to offer you the great opportunity to rent a service replacement car  
while your car is being repaired. Please book at least 2 days in advance.  
Models are subject to availability and may differ to the one shown.  

Car rental price is 69,– LVL
per day (incl. VAT 21%).

Porsche Centre Riga
Baltijas sporta auto SIA
Porsche Importer Baltic States

Servisa maiņas automašīna ir līdzīga šim attēlam.

Full Page Press Ad

Half Page Press Ad
GT 2 RS Price List

Showroom Point-of-Sale

GT 2 RS
Porche Baltics



Various
A good logo is distinctive, 
appropriate, practical, graphic, 
simple in form and conveys an 
intended message.

Opposite is a selection of logos  
we have designed for a wide range 
of companies and organisations.

SERVICES PROVIDED/Design/ 

Art Direction/Artwork

Property Consultants

BRITAIN

GET FIT
BRITAIN

GEMMELL financial services limited
GEMMELL financial services limited

GEMMELL financial services limited

Newman Morris Accountants Logo

Matrix Wealth Financial Advisers

LBP Property Developers

Matt Robert Personal Training Logo Getabout London Discount Card

The Coaching Alliance logo

New fragrance logo for Czech & Speake

Matt Robert Get Fit Britain Logo

Gemmell Financial Services Logo


